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Abstract

Introduction: The purpose of this study was to investigate the effective
factors on the development of educational marketing in technical and
vocational education with the application of three-branch theory.

Methods: The present research is a combination of exploratory research
that was carried out field experiment. The statistical population of the study
consisted of all professors, managers and instructors of applied and scientific
universities and technical and vocational centers of Tehran. Sampling was a
purposeful and snowball sampling. In the present study, in order to design
the conceptual framework of the research, three-branch theory was used.
The research questionnaire was a researcher-made questionnaire. Topsis
method was used to select the ranking of these factors. All data analysis
process was performed using BT TopSis SoLver software.

Results: The results of this study showed that 10 factors were identified as
factors influencing the development of marketing education in technical and
vocational education after the interviews were conducted.

Conclusion: The factors of service and product training were the most
important factors among the factors influencing the development of
marketing education in technical and vocational education.

Key words: Educational Marketing, Three-branch theory
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